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A FUNCTIONAL STATISTICAL APPRAISAL 
OF BANKING IN GEORGIA 1946-1952 


By John P. Gill 
INTRODUCTION 


Money and credit are indispensable tools in 
modern business and economic activities. The 
banking system which serves the community in 
money and credit transactions is a bulwark of busi- 
ness and industrial activity. In Georgia, as in any 
other state, the handling of financial transactions 
of individuals, as well as those numerous services 
to business and industry in the form of loan transac- 
tions, makes commercial banking a keystone in the 
economic life of the State. Therefore, by studying 
the general structure of commercial banking cer- 
tain basic tendencies are brought to focus in the 
activity of business in Georgia. 

The accompanying analysis is presented in 
order that businessmen, in general, may become 
more familiar with banking operational informa- 
tion, and that as a result, such statistical informa- 
tion might be of some use to them in their daily 
operations and business planning for the future. 
The tabulations taken from the Annual Reports of 
the Federal Deposit Insurance Corporation are 
based on the actual number of insured banks which 
varied slightly from year to year. However, the in- 
crease in number of insured commercial banks over 
the past seven years had very little effect on the 
statistical analysis inasmuch as the additional 
banks were usually very small banks. At the end 
of 1952, the number of insured banks in Georgia 
represented 84.6 per cent of all banks; however, the 
deposits of these banks amounted to 99.2 per cent 
of deposits of all banks in the state. 


GROWTH OF BANKING BUSINESS COMPARED 
WITH GROWTH OF OTHER BUSINESS 
IN GEORGIA 


To analyze the growth of the banking business 
in order to compare such trends with those of other 
businesses and industries imposes a task which has 
no clear cut approach. At times, we note the 
growth of factories and other businesses by study- 





ing their expansion of physical plant. 


However, 


in the banking business, the creation of a new di- 
vision or department within the physical plant might 
contribute considerably to the growth of its services 
to the community and the surrounding area. 


To study the trend 


in year-end aggregate re- 


sources of insured commercial banks leaves one 


with some sort of crude indicator of expansion. 


To 


study the trend in aggregate yearly debits to de- 
posit accounts also gives some indication of the ex- 


Table I 


Assets and Liabilities of Insured Commercial Banks 
State of Georgia, 1946-1952 


(Year-end amounts in thousands of dollars) 


Assets 
Cash, balances with other banks, 
and cash collection items 


Obligations of U. S. Government 


Other securities 


Loans and discounts, gross total] _- 


Bank premises, furniture and 
SimGeees, O66. .....-00--. ee 
Miscellaneous assets -_______ 


Total assets - =e 


1946 1948 1950 1952 
$ 509,425 $ 527,958 $ 532,085 $ 611,721 
735,429 570,870 513,722 650,879 
és 60,597 68,922 97,571 123,608 
470,998 588,910 739,993 818,902 
12,816 14,405 18,458 23,468 
3,872 3,523 4,715 5,071 





$1,793,137 $1,774,588 $1,906,544 $2,233,649 


Liabilities and Capital Accounts 


Deposits of individuals, partner- 

ships and 
Demand 
Time 


Government deposi 
United States gc 
States and subdivisions 
Postal savings 


—total - 


Interbank deposits—total 
Miscellaneous deposits , _ 


Total deposits 
Demand nee 
Time —__ disk cxsathbel 


Miscellaneous liabilities 


Total liabilities (exclud- 
ing capital accounts) 


Capital accounts 


Total liabilities and 
capital accounts __- 





Source: 


corporations—total _- 


ernment -__-_--- 


Reports No. 26, 30, 34, 


$1,314,992 $1,302,422 $1,374,729 $1,549,444 























1,008,237 992,583 1,066,698 1,208,156 
306,755 309,839 308,031 341,288 

-- 155,772 147,568 165,796 257,049 
33,566 24,487 34,740 62,295 
122,094 122,933 130,358 193,130 

“ 112 148 698 1,624 
201,824 184,626 206,909 234,093 
14,188 16,571 15,825 22,122 

- 1,686,776 1,651,187 1,763,259 2,062,708 
1,377,258 1,338,654 1,449,281 1,710,528 
309,518 312,533 313,978 352,180 
11,418 13,900 17,434 24,776 
1,698,194 1,665,087 1,780,693 2,087,484 
94,943 109,501 125,851 146,165 


$1,793,137 $1,774,588 $1,906,544 $2,233,649 


and 38 Federal Deposit Insurance 


Corporation, Washington 25, D. C 
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pansion of deposit and checking account services 
rendered the community. The growth in deposit 
accounts tends to point up this greater service to 
customers (see Tables I, II, V). 

In the Atlanta area, replies frem local bank 
executives to the question on number of employees 
and officers indicates that employment in the bank- 
ing business in this area had increased approxi- 
mately 57 per cent from 1946 to 1952. Increase in 
bank employment in Georgia was 43 per cent com- 
pared with an increase of 30 per cent over the same 
period in bank employment in the United States. 

Table I includes, in addition to other pertinent 
data, evidence of the growth of the capital structure 
of the insured commercial banks in Georgia. For 
this group of banks as a whole the ratio of capital 
accounts to loans and discounts dropped from 20 
per cent at the end of 1946 to 18 percent at the 
end of 1952. It must be pointed out, however, that 
this is an over-all picture. Some banks have, no 
doubt, improved their. capital-loan ratio while others 
have not done so. Heavy taxation under excess 
profits evidently limits the ability of many banks 
to maintain a healthy growth in net worth and 
hence limits these banks in growth comparable with 
the growth of their communities. 

In addition to the use of the above mentioned 
statistical tools to measure growth of banking it 
is necessary to study this problem in a qualitative 
sort of way. The banking business grows not only 
in size of plant, deposits, loans, etc., but also in 
number and types of services rendered the public. 
Therefore, it is only fitting to enumerate in some 
detail these services as gleaned from correspondence 
from the leading bankers in the Atlanta area. The 
businessman can judge for himself whether or not 
the banking business has kept pace with other activi- 
ties in this area. 


SERVICES OF THE ATLANTA CITY BANKS 


One of the major functions of the commercial 
banks is to assist business, industry, and individuals 
by lending money either against proper collateral or 
on the reputation and financial standing of the bor- 
rower. Personal and business loans are handled on 
a monthly installment basis for such purposes as 
home improvement, automobiles, vacations, hos- 
pital bills, emergencies, etc. 

One measure of growth of the above services is 
to note the trend in interest earned on loans and 
discounts made by the insured commercial banks 
in Georgia. In Table III we note this growth from 
$16.5 million during 1946 to $42.5 million in 1952, 
reflecting an increase of 158 per cent. 

In the Atlanta area, in addition to the many 
usual services such as checking accounts, loans, safe 
deposit boxes, etc., one bank prides itself in being 
the first bank in the South with complete factoring 
facilities. This service contributes to a consider- 
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able growth in business activity by buying of ac- 
counts receivable so that businessmen can get im- 
mediate cash for the bills that they render. An- 
other bank prides itself in being the first bank in 
the South which acts as a financial clearing house 
for freight shipments handled by two or more truck- 
ing concerns. As a result, truck lines have elimi- 
nated costly bookkeeping and involved accounting 
procedures. 

The introduction of such new services which 
have been added to the many already in existance is 
probably one of the best indicators of the growth 
of banking business in Atlanta and the state as a 
whole. 

3elow is a partial listing of bank services in 
the Atlanta area. 

Depository: Checking accounts of individuals, 
commercial accounts, public funds, trust 
funds, and other special groups. 

Savings Accounts: Regular, Christmas Club, 
savings certificates, coin banks, automatic 
deduction, group, and other special ac- 
counts. 

Customer Service: Bank-by-mail, night de- 
pository, bank money orders, cashier and 
exchange checks, certified checks, travel- 
ers checks, wire and other transfers, drive- 
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: Table II 
Analysis of Loans and Discounts of Operating Insured 
Commercial Banks 
State of Georgia, 1946-1952 
(Year-end amounts in thousands of dollars) 
194 1948 1950 1952 
$470,998 $592,598 $746,867 $827,617 


Item 
Loans and discounts, gross—total 
Commercial and industrial loans 


(including open market paper) 214,520 239,791 315,384 341,521 
Loans to farmers directly guaranteed 

fe ee : 5,037 22,062 471 5,591 
Other loans to farmers (excluding 

loans on real estate) 16,638 19.102 21,447 34,036 


Loans to brokers and dealers 
in securities ____- iti ‘ 3,454 1,695 5,140 5,832 
Other loans for vurchasing or 


carrying securities <i 39.647 22,902 17,349 16,833 
Real estate loans—total - 89,704 125,522 158,966 164,161 
On farm land __------ 14,918 16,919 21,177 23,989 
On residential properties 57,170 82,193 106,822 = 
Insured by FHA adies, Sats on 13,340 
Insured or guaranteed by VA isi Cabgeemnumeis — 12,195 
Not insured or guaranteed by 
FHA or VA so siesta wiht  d . , = an 79,474 
On other properties aa 17,616 26,410 30,967 35,163 
Other loans to individuals: 
Retail automobile installment paper 14,317 32,434 60,945 75,059 
Other retail installment paper 6,231 14,700 32,966 32,828 
Repair and modernization 
installment loans E 2,791 7.223 11,288 19,474 
Installment cash loans 8,501 15,448 20,529 23,292 
Single payment loans _. 46,466 65,987 77,788 85,167 
Loans to banks - 3,174 3,058 2,273 736 
All other loans (including 
overdrafts) - ‘ 20,518 22,674 22,021 23,087 





Source: Reports No. 26, 30, 34, and 38 Federal Deposit Insurance 
Corporation, Washingtor 25, D. C 


in-windows, letters of credit, gift checks, 
and others. 

Collections: Drafts, coupons, security redemp- 
tions, notes, checks, irregular cash items, 
and mortgage servicing. 

Safe Keeping: Safe deposit boxes, storage, 
and securities. 

Installment Loan Services to Individuals: 
Direct to customer, through dealers, mort- 
gage and construction, business, and others. 

Individual Single Payment Loan Services: 
Secured by life insurance (cash value), 
stocks and bonds, crop-livestock, chattels, 
such as automobiles, equipment, etc. Also 
unsecured, endorsed, and other. 

Installment Loan Services to Corporations: 
Secured by real estate, equipment and 
other chattels, inventory, and others such 
as leases, life insurance (cash value), 
stocks and bonds. Also unsecured, en- 
dorsed, and others. 

Corporate Single Payment and Demand Loans: 
Secured by stocks and bonds, life insurance 
(cash value), accounts receivable, ware- 
house receipts. Unsecured against line of 
credit, and other. Endorsed, and other. 

Investment Services: Trading department in 
government securities, municipal securi- 
ties, and other order placing and portfolio 
analysis. Also investment guidance. 

Comprehensive Trust Services to Individuals, 
Businesses, and Associations. 

Credit Department Additional Services: Credit 
information, letters of introduction, ete. 

Business Development Services: Sales aid, 


plant locations, industrial development, 
etc. 

Miscellaneous Services: Sales and redemption 
of U. S. Savings Bonds, with-holding tax 
collection, peanut and cotton notes, busi- 
ness consultation and guidance, farm de- 
velopment, educational displays and ef- 
forts, participation in civic and other 
projects. 

The larger banks in the Atlanta area also serve 
other banks inside and outside the area. Some of 
these services are: depository, clearing facilities, 
loans, investments, installment lending, credit in- 
formation, new business information, counseling on 
such matters as operational methods, tax and gov- 
ernment regulations, new bank planning, and 
sources of equipment. Other services to banks 
throughout the area are in the field of trusts and 
personal services. 

To summarize this section it is fitting to quote 
some comments made by one Atlanta bank executive 
in response to a short questionnaire. 

“Probably few people locally are aware of the 
substantial effort on the part of the Atlanta banks 
in terms of both manpower and money toward get- 
ting new firms to locate in this area. These efforts 
are, of course, coordinated with those of the Cham- 
ber of Commerce and similar groups, but bank 
representatives are constantly on the road visiting 
other sections of our country in the interest of the 
further development of our entire state. 

“We feel that the banker, the businessman, the 
industrialist and the farmer have so much in com- 
mon and have benefited so much that all will con- 
tinue their cooperative efforts to develop the eco- 
nomic structure of our state and that in doing so, 
each will prosper but none at the expense of the 
other.” 

GREATER NEED FOR PUBLIC 
UNDERSTANDING OF FUNCTIONS 
SERVED BY BANKS 

Banks, like many other financial institutions 
fail to advertise their human relations aspects. In 
the newspapers we read at some time or another 
the publicized balance sheets of individual banks; 
we are awe-stricken at the sight of the list of direc- 
tors. As we glance over these statements we still 
associate with these lists a banking system which 
must operate in marble covered interiors with all 
sorts of cages with protective bars. 

Alfred H. Williams, President of the Federal 
Reserve Bank of Philadelphia, states this problem 
with such wonderful fervor when he writes: 

“What is ahead for us in terms of integrating 
banking more fully into the life of the community? 
I think that one of the things that may well be 
ahead of us is group cooperation in carrying the 
message of banking to the general public. You can 
picture your own county as illustrative. What type 
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Table III 
Earnings, Expenses, and Dividends of Insured 


Commercial Banks in Georgia, 1946-1952 
(Amounts in thousands of dollars) 
Earning or Expense Items 1946 1948 1950 1952 


Interest on U. S. Government Securities ____$12,348 $ 9,267 $ 8,335 $11,412 
Interest and dividends on other securities 1,603 1,947 2,421 3,009 
Interest and discount on loans -- _. 16,451 26,694 33,735 42,474 
Service charges on deposit accounts 1,833 2,378 3,269 3,988 
All other current operating earnings -- 7,389 8,331 8,962 9,911 
Total current operating earnings - 39,624 48,617 56,722 70,795 
Salaries of officers — Scocnieewcswecenens GOI C2 Te O20 
Salaries and wages—employees canneacnnne SOS F716 $306 T3736 
Taxes other than on net income -------- 1,979 2,421 2,783 3,027 
14.684 16,261 20,558 


Other current operating expenses eee 


Total current operating expenses -__---- . 24,633 31,092 35,904 45,519 


Net recoveries (+) or losses(—)* +597 —3,970 —2,455 —1.509 


Net profits before income taxes -_--~- 15,588 13,555 18,363 23,767 
Taxes on net income -- acccuecsce--an SO 6S CUS COR 
Net profits after income taxes -_--_ _--. 11,880 9,237 12,377 12,793 
Dividends and interest on capital 4.018 4,526 4,966 5,258 
Net additions to capital from profits — ---- 7,862 4,711 17,410 8,534 





Source: Annual Reports of the Federal Deposit Insurance Corpora- 
tion, 1946 through 1952. 

Note: Due to rounding, earnings data may not add precisely to the 
indicated totals. 

*Recoveries: Recoveries, transfers from reserve accounts, and profits. 
Losses: Losses, charge-offs, and transfers to reserve accounts. 


of advertising do your banks, for the most part, 
do? Probably the traditional type: a listing of 
the members of the boards of directors, a listing 
of the balance sheet—such ads are not of great 
interest, especially to the masses. 

“In my judgment there is a great field open if 
you would cooperate to tell the human story of 
banking to the American public through the medium 
of the newspaper, the radio and television. If the 
banks in your county were so minded, they could, 
with relatively small cost to themselves, take a page 
in the area newspapers and in a series of human- 
interest stories, of the sort that we get when A. 
T. & T. tells us of the activities of linemen during 
a recent storm, tell the message of the service of 
banking in terms of cases to the citizens of your 
county. 

“Someone has said, ‘The battle is on for men’s 
minds.’ In this great titanic struggle between the 
Western free people and the Communistic people, 
one could tell the human-interest stories of the re- 
lationship of competitive, independent banking, of 
the free, competitive economy which this country 
with its business civilization depends upon, in such 
a way as to cause the people of the county to read 
* 


TRENDS IN PERTINENT ASSETS AND 
LIABILITIES OF THE INSURED 
COMMERCIAL BANKS IN GEORGIA 


At the end of 1946, insured commercial banks 
in Georgia held $796 million in securities compared 
with only $471 million held in loans and discounts 
outstanding. The transformation from a war econ- 
omy to a peace economy had not yet made itself felt 
as an impact on the lending facilities of the com, 
mercial banks in the state at the end of that year. 


*Williams, Alfred H. ‘“‘Human Aspects of Bank Operations’. Business 
Review, Federal Reserve Bank of Philadelphia, June, 1953. 


The growth of assets such as loans and dis- 
counts, and in particular the growth of loans to busi- 
ness and industry, reflects an accelerating demand 
From 1946 to 1952, year- 
end loans and discounts outstanding grew from 
$471 million to $828 million, which was an increase 
of approximately 76 per cent. Throughout these 
periods, loans to businesses and industries averaged 
about 42 per cent of the total loans outstanding. 

Installment loans to individuals for the pur- 
chase of automobiles rose from approximately $14 
million outstanding at the end of 1946 to $75 mil- 
lion at the end of 1952. This was a 4.4-fold in- 
crease in these earning assets as a result of the rise 
in the peace-time production and sales of auto- 
mobiles. 

Other changes in the structure of the earning 


assets of the insured banks in Georgia are depicted 
in Table II. 


Georgia’s trend from 1946 to 1952 in bank 
holdings of total obligations of the states and their 
political subdivisions increased more _ percentage- 
wise (+153%) than trends in the Southeastern 
banks (+74%) or trends in the United States as a 
whole (+133), while holdings of obligations of 
the United States government decreased slightly 
in each of the three areas. 

Both the Southeastern banks and the Georgia 
banks showed greater relative growths in their 
capital structure when compared with banks in the 
United States. However, by the end of 1952, the 
ratio of capital accounts to demand deposits was 
about the same for the banks in Georgia, the South- 
east, and the United States. 

The ratio of capital accounts to loans and dis- 
counts at the Georgia banks dropped from approx- 
imately 20 per cent at the end of 1946 to 18 per cent 
at the end of 1952. For the Southeastern banks 
this ratio was approximately 24 per cent at the end 
of 1946 compared with 20 per cent at the end of 
1952. For the United States as a whole this ratio 
dropped from 30 per cent at the end of 1946 to 20 
per cent by the end of 1952. It should be empha- 
sized that this analysis stresses the aggregate pic- 
ture. Individual banks vary in their capital struc- 
ture relative to deposits or to loans and discounts. 

Year-end loans and discounts outstanding at 
the insured Georgia banks reflected a slower rela- 
tive growth (+74) from 1946 to 1952 than in 
either the Southeast (+93%) or the United States 
(+1087). Although the Georgia growth in year- 
end loans and discounts was 74 per cent from 1946 
to 1952, the increase in constant dollars (using the 
wholesale price index as a deflator) was approxi- 
mately 23 per cent, which makes one wonder whether 

(Continued on Page 8) 


for goods and services. 
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9. 


10. 


TEN COMMANDMENTS OF 
RETAILING 


THOU SHALT CREDIT THY NEIGHBOR AS 


THYSELF 
For thy neighbor's credit is often the lifeblood of thy business. 


THOU SHALT RESPECT THY PATRONS 


For thy patrons are peole, and hurt fee'ings may cost many sales 
in many places. 


THOU SHALT NOT CHISEL 


For a penny knocked off the corner may verily destroy a dollar's 
profit. 


THOU SHALT KEEP THY HOUSE IN ORDER 


For good housekeeping is important to housekeepers . . . and the 
first impression ye make is a lasting one. 


THOU SHALT NOT MAKE FALSE PROMISES 
Keep thy advertising truthful, for verily ye will be found out. 


THOU SHALT HONOR THY RESOURCES 


For these are thy best friends, their friendship and confidence is 
thy greatest asset. 


THOU SHALT NOT KILL INCENTIVE 


Keep thy associates interested and happy that they may reflect 
thy good will throughout the day. 


THOU SHALT BALANCE THY STOCK 
That thy patrons may not turn to another for goods ye should 


supply. 


THOU SHALT NOT COMMIT GAUCHEISM 


Yea, stay within the bounds of good taste, even in thy sales and 
special promotions. 


THOU SHALT GUARD THY GOOD NAME 


For only in this are ye apart from thy competitor. Keep this MARK 
in mind in all thy dealings, and in thy contacts with the public. 


By Mervin A. Blach, President, Blach's, !nc.., 
Birmingham, and Former President, National 
Association of Retail Clothiers and Furnishers 
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ATLANTA AREA ECONOMIC INDICATORS 
ne ITEM August July Percentage August | Percentage 
1953 | 1953 Change 1952 Change 
EMPLOYMENT | 
Job Insurance (Unemployment) 
DRIED: avciiiucineckanwms $121,574 $156,576 —22.4 $244,004 —50.2 
Total Non-Agricultural 
Employment (Thousands) ----- 292.3 290.6* +-0.6 281 +-4.0 
Manufacturing Employment 
a 80.4 78.9 +-1.9 69.8 +15.2 
Average Weekly Earnings, 
Factory Workers ~-_--------- $64.84 | $63.40 +2.3 $56.98 | +13.8 
Average Weekly Hours, | 
Factory Workers __-_-------- 41.3 40.9 +1.0 40.7 +-1.5 ¢ 
Number Help Wanted Ads __-_--- 10,407 8,629 +20.6 | 9,920 +49 
CONSTRUCTION 
Number Building Permits 
8 827 932 —11.3 849 —2.6 
Value Building Permits | 
8 2 a $9,993,332 $8,132,195 +22.9 $3,727,114 +168.1 
Employees in Contract 
Construction (Thousands) _____ 15.5 15.3 +1.3 15.0 +3.3 
FINANCIAL 
Bank Debits (Millions) __._______ $1,193.4 $1,240.6 —3.8 $1,039.6 +14.8 
Total Deposits (Millions) 
Ene Ot Peed 2222... ws $947.0 $951.9 —0.5 $977.3 —3.1 
POSTALS 
Postal Receipts ................- $1,097,757 $1,111,800 —1.3 | $1,062,217 433 
Postal Cancellations ___.._---_- 21,833,806 23,025,041 —5.2 | 21,299,960 +2.5 
Poundage 2d Class Mail ____---- 1,283,165 1,248,791 +2.8 1,047,225** 4-28. 
Postal Savings to Credit 
Depositors, end of Period ____ $3,100,215 $3,131,190 —1.0 $3,358,616 fF } 
OTHER 
Department Store Sales Index ___ 119 125 —4.8 123 aS | 
(Adjusted) (1947-49=100) 
Department Store Stocks -____-- N. A. N. A. -+-8.0 N. A. +-11.0 
Retail Food Price Index | 
(19E7-49—VOO) on ne 115.2 113.8 +1.2 117.8 —2.2 
*Revised §City of Atlanta only. **Average Month, Third Quarter, 1952. N.A.—Not Available 
Sources: All data on employment, unemployment, hours, and earnings: Employment Security Agency, Georgia Department of 
Labor; Number Help Wanted Ads: Atlanta Newspapers, Inc.; Building permits data: Office of the Building Inspec- 
tor, Atlanta, Georgia; Financial data: Board of Governors, Federal Reserve System; Postal data; Atlanta Post Of- 
fice; Retail Food Price Index: U. S. Department of Labor; Department Store Sales and Stocks Indexes: Federal Re- 
serve Bank of Atlanta and Board of Governors, Federal Reserve System; Telephones in Service: Southern Bell Tele- 
phone and Telegraph Company. $ ¢ 
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1953 


1952 ITEM 


Value of Building Permits 


January through August, 1952 and 19535 


PER CENT CHANGE 














$58,152,556 $25,997,429 City of Atlanta _____________| + 123.7 
Number Manufacturing 
80.4 69.8 Employees (Thousands)§ ___-__- | 
Poundage 2d Class Mail, 
9,692,183 8,456,772 Atlanta Post Office __________ | 
Average Weekly Earnings, 
$64.84 $56.98 | Factory Workers§ ___________ 
N. A. N. A. | Department Store Stocks* ______ 
$9,564.4 $8,798.7 | Bank Debits (Millions) ~________ 
81,019 75,039 |Number Help Wanted Ads ___~- 
239,480 | 228,101 Number Telephones in Service* __ 
Number Building Permits 
7,527 Ae i ee 
Total Non-Agricultural 
292.3 280.9 Employment (Thousands)§ ____ 
$9,298,776 $8,984,934 Postal Receipts, Atlanta Post Off. | 
Employees in Contract 
15:5 15.0 Construction (Thousands)§ ____ 
Department Store Sales 
N. A. N. A. (Based on dollar amounts) _ 
Average Weekly Hours, 
41.3 40.7 Factory Workers§ ___________ 
115.2 117.8 | Retail Food Price Index§ ______- 
$947.0 $977.3 | Total Deposits (Millions)* ____- od 
Postal Savings to Credit of 
$3,100,215 $3,358,616 Depositors at End of Period __ 
$1,159,705, $1,382,835 Job Insurance Payments ______ 
*August 31 each year 
§August of each year 
| N.A. Not available 
tLast Wednesday in August each year | 
| Sources: Same as page 6 | 
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or not the commercial banks have “prospered” as 
much as general business during this period. 

TRENDS IN PERTINENT EARNINGS, 

EXPENSES, DIVIDEND PAYMENTS 
AND CAPITAL ACCOUNTS 

During 1946, interest and discount on loans 
at the Georgia insured banks amounted to $16.4 
million or approximately 42 per cent of total cur- 
rent earnings. Similar earnings in 1952 were $42.5 
million and represented approximately 60 per cent 
of total current earnings. Earnings from interest 
on securities, service charges on deposit accounts, 
and other services brought the 1952 total current 
earnings to $70.8 million, an increase of 79 per cent 
over the 1946 level. 

Although employment in the Georgia banks in- 
creased 43 per cent from 1946 to 1952, total salaries 
and wages of officers and employees increased 105 
per cent over the same period. Net profits before 
income taxes rose from $15.6 million in 1946 to $23.8 
million, an increase of 53 per cent. Taxes on net 
income, however, increased from $3.7 million in 
1946 to $10.0 million in 1952, an increase of 170 per 
cent. As a result of increasing expenses and tax 
payments the commercial banks realized practically 
a constant net income after income taxes over the 
past seven years. After dividends and interest on 
capital, the commercial banks strained their re- 
sources to add to their capital structure. Despite 
this effort on the part of the banks to better their 
capital structure, the ratio of capital accounts to 
loans and discounts outstanding at the end of 1952 
was 18 per cent compared with 20 per cent at the 
end of 1946. Evidently, some of the problems fac- 
ing the banking business are high tax rates and in- 
creasing costs that have cut into the ability of many 
banks to increase their capital structure at a rate 
equal to the financial needs of the communities in 
which they are located. 

Service charges on deposit accounts at the in- 
sured commercial banks in Georgia increased from 
$1.8 million in 1946 to $4.0 million during 1952. 
Some of this increase was due to a greater increase 
in deposit activity and some was due, evidently, to 
an increase in costs of handling checking accounts. 

With regard to service charges on checking 
accounts bankers endeavor to make cost studies in 
order that revisions of these charges for services 
may be made as the need becomes apparent. These 
charges are certainly necessary from a sound busi- 
ness point of view. A recent survey by a leading 
accounting firm shows that customer charges lag 
far behind the handling costs of these accounts.* 

ATLANTA AREA BANK DEPOSITS VS 

DEPOSITS IN OTHER SOUTHERN CITIES 

Indicative of the size of financial activities by 

areas is the statistical information presented in 


*Yerger, Eugene A. “Service Charges Are Inadequate.” Mid-Continent 
Banker, September, 1953. Donald H. Clark, Publisher, 408 Olive Street, 
St. Louis 2, Mo. 


Table IV. Among the twenty-nine southern stand- 
ard metropolitan areas covered by this table the 
Atlanta Metropolitan Area ranked first in size of 
bank deposits for the periods covered. It is true 
that the areas are not all comparable on a population 
basis; however, one can point out areas of com- 
parable population size. 

In the top grouping, the following southern 
metropolitan areas of comparable population size 
can be ranked according to bank deposits as of June 
30, 1952: Atlanta, Georgia; New Orleans, Louisi- 
ana; Louisville, Kentucky; Memphis, Tennessee; 
Miami, Florida; Nashville, Tennessee; Jacksonville, 
Florida; Birmingham, Alabama; Tampa-St. Peters- 
burg, Florida; and Knoxville, Tennessee. 

Again, we observe through bank deposit data 
an indication of the relative importance of the At- 
lanta area as a business and financial center. As 
a distributing center, railroad center, and diversi- 
fied industry center, the Atlanta area contributes 
to greater bank expansion in the form of deposits, 
debits to deposit accounts, and the many and in- 
creasing number of new services some of which are 
enumerated in another section of this article. 

How does the Atlanta area compare with the 
State of Georgia in size of deposits? On June 30, 
1952, bank deposits in the Metropolitan Area of At- 
lanta amounted to $949 million which represented 
approximately 48 per cent of the state total. 

USE OF BANKING STATISTICS AS 
INDICATORS OF GENERAL 


BUSINESS CONDITIONS 
Knowledge concerning locations of banks, 





Table IV 
Distribution of Bank Deposits for Selected Standard 
Metropolitan Areas, Georgia and the Southeast, 
December 30, 1950 and June 30, 1952* 


(Amounts in thousands of dollars) 
Stanfesd BMetecpeliten Ares Dec. 30, 1950 June 30, 1952 Percent Percent 


Actual of Total Actual of Total 
Asheville, North Carolina __ _.-$ 60,923 82 $ 63,166 .80 
Atlanta, Georgia - ie x 839.954 11.29 948,861 11.98 
Augusta, Georgia 88.669 1.19 128,363 1.62 
Birmingham, Alabama : 395,155 5.31 409,627 5.17 
Charleston, South Carolina__ 71,541 .96 78,140 99 
Charlotte, North Carolina 318.937 4.29 319,445 4.03 
Chattanooga, Tennessee 211,395 2.84 223,580 2.82 
Columbus, Georgia — - 72.094 .97 80,122 1.01 
Gadsden, Alabama = = 33.878 .46 35,567 45 
Greensboro-High Point, N. C. __._ 118,826 1.60 120,359 1.52 
Greenville, South Carolina a 92,470 1.24 99,281 1.25 


Jackson, Mississippi 
Jacksonville, Florida 
Knoxville, Tennessee 
Lexingson, Kentucky __ 
Louisville, Kentucky 
Macon, Georgia —__ 

Memphis, Tennessee 
Miami, Florida —__ 

Mobile, Alabama ___ 
Montgomery, Alabama 


ccioioant tial 155,511 2.09 
367,084 4.93 

293.171 2.73 

90.818 1.22 

ae 630,061 8.47 
67,352 91 
594,665 7.99 

- 480.502 6.46 
- 189,523 2.55 
91,103 1.22 


158,034 2.00 
419.701 5.30 
217,045 2.74 

82,907 1.05 
641,490 8.10 

72,206 91 
552,718 6.98 
551,430 6.96 
200,959 2.54 

94,989 1.20 


Nashville, Tennessee 395,864 5.32 420,167 5.30 
New Orleans, Louisiana __ 808.668 10.87 862,406 10.89 
Orlando, Florida : 89,081 1.20 97,129 1.23 
Raleigh, North Carolina 179,508 2.41 181,652 2.29 
Savannah, Georgia 111.069 1.49 122,968 1.55 
Shreveport, Louisiana 224,793 3.02 232,019 2.93 
Tampa-St. Petersburg, Florida 329.159 4.42 364.766 4.61 


Winston-Salem, North Carolina 127,245 1.71 141.951 1.79 


Totals 99.98 


$7,439,010 7,921,048 





“Includes all deposits in all commercial, 
types of banks. 
the Census. 
SOURCE: Distribution of Bank Deposits by Counties and Standard 
bs ge ge Areas—December 30, 1950, and June 30, 1952. 

ard o overnors of the Federal Reserve System, Washingt 2 
D. C. July, 1951, and January, 1953. —_—e 


mutual savings and other 
Metropolitan areas, as defined by the Bureau of 
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branch banks, and bank services is of general in- 
terest to the potential banking customer. The pat- 
tern of interest rates on loans is of great interest 
to both borrowers and lenders. The comparison of 
the growth in assets of a single bank with the growth 
in assets of other banks in the area is of significance 
not only to the local banker but also to the business- 
men in the local area. 

However, the detailed accuracy of banking sta- 
tistics coupled with the rapidity of dissemination of 
this factual information makes banking data especi- 
ally useful for general economic analysis. Money 
and credit are most vital cogs in the economic ma- 
chinery of a nation, and close scrutiny of the opera- 
tions of banking institutions results in useful in- 
ferences concerning the economic development of 
a particular area as well as the country as a whole. 

Statistics on bank deposits help throw some 
light on the subject of consumer buying power. 
Here is an indicator of a form of liquid purchasing 
power. Related to deposit statistics are statistics 
on bank debits. These published statistics indicate 
the dollar volume of charges made against deposit 
accounts when bankers honor depositors’ checks and 
withdrawal slips. In a very broad sense, these data 
reflect changes in general business conditions (see 
Table V). Again, the businessman must keep in 
mind the fact that in analyzing any dollar volume 
statistics, he should be cognizant of any changes in 
the purchasing power of the dollar. 

The graph entitled “152 Counties Ranked Ac- 
cording to Year-End Bank Deposits and Estimated 
Income, 1947” is presented to indicate the correla- 
tion between bank deposits and income payments by 
counties. The only reliable data on county income 
in Georgia that is available at the present time was 
used. This pictorial analysis is shown in the form 
of a scatter diagram. With some very few excep- 
tions one notes the close linear relationship between 
these series. The Georgia counties were ranked ac- 
cording to year-end deposits and also according to 
estimated income during the year 1947. For ex- 
ample, Fulton County with both the largest county 
income and also bank deposits ranked first in each 
category. Bank deposit statistics are used here to 
indicate in a broad way the relative distribution of 
incomes by areas. 

One of the principal earning functions of the 
banking system is in the field of loans and dis- 
counts. Credit business is a vital function of these 
institutions, and highly qualified officers pass on 
loan applications. Despite the fact that all sorts of 
remarks and aspersions appear in print and are 
heard in oral remarks concerning credit extension 
by the banker, we must admit that these credit of- 
ficers are keen analysts of community business life 
and approach credit business with a very realistic 
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I52* GEORGIA COUNTIES RANKED ACCORDING 
TO YEAR END BANK DEPOSITS AND 
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*The Federal Reserve System lists seven Georgia counties as having 
no bank deposits. These counties, with their rank in estimated income 
are: Oconee, 136; Dawson, 140; Banks, 149; Chattahoochee, 151; Dade, 
154; Quitman, 156; Echols, 159. 

Sources: Distribution of Bank Deposits by Counties, December 31, 1947. 

Board of Governors Federal Reserve System, Washington 25, D. C. 

County Income Estimates for Seven Southeastern States. Bureau of 

Population and Economic Research, University of Virginia, Charlottes- 

ville, Virginia. 


attitude. Therefore, the businessman will profit by 
keeping informed statistically about the trend in 
loans and discounts outstanding at the banks in his 
area. The answers to many vital questions are not 
always clear cut in these statistics. Analyses of 
these trends and their implications in the Atlanta 
area are made from time to time by competent 
economists at the Atlanta Federal Reserve Bank, 
and these analyses appear in the Monthly Review 
of the Atlanta Federal Reserve Bank. Incidentally, 
the interested reader is referred to the author’s 
paper, “The Use of Statistical Indicators by Credit 
Executives,” presented before the Fourth Annual 


Georgia Credit Clinic, Atlanta Division, University 
of Georgia.* 


READINGS IN BANKING AND FINANCE 


Inasmuch as money and banking play such an 
important part in our economic activity, it would 
appear quite appropriate that businessmen, in gen- 
eral, become more informed concerning the general 
structure of the banking system and financial opera- 
tions in our economic system. 


*Gill, John P. “The Use of Statistical Indicators by Credit Execu- 
tives,’ Credit Management Year Book 1953-1954, v. 20, pp. 27-42. 
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Table V 
Bank Debits to Deposit Accounts Except Interbank 
Accounts 1946-1952 


Ten Georgia Centers 
(In thousands of dollars) 


City 1946 1948 1950 1952 
Albany $ 160,057 $ 214.464 $ 325,123 $ 433,798 
Atlanta as 7,614,996 9,835,543 11,319,707 13,707,362 
Augusta - mbes 564,249 666,677 758,645 1,130,288 
Brunswick 99,161 108,280 115.717 144.508 
Columbus ae 567,096 650,532 778,649 974,091 
Elberton asnataanaas 39,230 47,393 49.911 58,045 
Macon oa s = 600,298 728,521 809,025 978,469 
Newnan Sal 95,925 99,146 118,870 142,318 
Savannah 942,779 1,100,293 1,164,592 1,441,316 
Valdosta ial 135,172 157,231 164,189 225,523 

Totals $10,818,963 $13,603.080 $15,604,428 $19,235,718 


Index of Bank Debits to Deposit Accounts Except 
Interbank Accounts 1946-1952 


Ten Georgia Centers 


1946 equals 100 
1946 1918 1950 = 1952 


MN? ecdédbasceeccacxen dye atin ahha aber Ss tlen - 100 134 203 271 
Atlanta cations — a in . 100 129 149 180 
Augusta alates xls ms tice pi saspiniranlnes’ a 118 134 200 
Brunswick 100 109 117 146 
Columbus eiseatitcs aioe . 100 115 137 172 
Elberton ini tahaacson - ? re _ 100 121 126 148 
Macon bas dpe aches See sine 100 121 135 163 
Newnan as cee aioe silt hinaiouds 100 103 124 148 
Savannah P meee an 100 117 124 153 
Valdosta . win stenimedi desist: iui 100 116 121 167 

Total sas = 100 126 144 178 





Source: Release No. C. 5, Board of Governors of the Federal Reserve 
System, Division of Bank Operations, 1946-1952. 





In a recent national survey** on “Business 
Books for Serious Reading and Study” sponsored 
by Alpha Kappa Psi, Professional Fraternity in 
Commerce and Business Administration, and di- 
rected by this writer, a list of basic and advanced 
books in various business fields was compiled. The 
following books were recommended in the fields of 





**“Business Books for Serious Reading and Study. A Survey Spon- 
sored by Alpha Kappa Psi, Professional Fraternity in Commerce and 
Business Administration,’ Directed by John P. Gill. Ph.D., Professor 
of Economic Statistics and Director of Research, School of Business 
Administration, Atlanta Division, University of Georgia, The Diary of 
Alpha Kappa Psi, Vol. XLII, No. 2, Jan., 1953. pp. 1-6. Permission 
to quote parts of this survey were granted by the Editor, John D. 
Sparks. 
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Money and Banking and in Finance: 
Chandler, L. V. The Economics of Money and 
Banking. New York: Harper and Broth- 

ers, 1948. 

Thomas, R. G. Our Modern Banking and Mone- 
tary System, second edition. New York: 
Prentice-Hall, Inc., 1950. 

Hart, A. G. Money, Debt and Economic Activity. 
New York: Prentice-Hall, Inc., 1948. 
Banking and Monetary Statistics. Washington, 
D. C.: Board of Governors of the Federal 

Reserve System, November, 1943. 

Mints, L. W. A History of Banking Theory in 
Great Britain and the United States. 
Chicago: University of Chicago Press, 
1945. 

Guthmann, H. G. and H. D. Dougall. Corporate 
Financial Policy, second edition. New 
York: Prentice-Hall, Inc., 1948. 

Graham, B. and D. L. Dodd. Security Analysis, 
third edition. New York: McGraw-Hill 
Book Company, Inc., 1951. 

Dowrie, G. W. and D. R. Fuller. Jnvestments, 
second edition. New York: John Wiley 
and Sons, Inc., 1950. 

Badger, R. E. and H. G. Guthmann. Investment 
Principles and Practices, fourth edition. 
New York: Prentice-Hall, Inc., 1951. 

Boehmler, E. W., (editor), R. I. Robinson, F. 
H. Gane, and L. C. Farwell. Financial 
Institutions. Homewood, Ill.: Richard D. 
Irwin, Inc., 1951. 

Graham, B. The Intelligent Investor. 
York: Harper and Brothers, 1949. 

Bogen, J. I. (editor). Financial Handbook, 
third edition, 1948, revised printing, 1952. 
New York: The Ronald Press Company, 
1952. 


New 


Nationally-Known Retailers to Take Part In 
Clinic November 4th 


Probably the most brilliant group of speakers 
ever assembled for a program of The Annual At- 
lanta Retailing Clinic during its five-year history 
will be presented, Wednesday, November 4, 1953, 
at the Atlanta Division, University of Georgia, with 
the Atlanta Retail Merchants’ Association serving 
as sponsor. Dr. Stuart W. McFarland, new Chair- 
man of the Division of Marketing of the Atlanta 
Division, will serve as Director. 

High-lighting a full day of talks, discussions, 
and demonstrations centered around the theme of 
“SELLING FORE IN ’54’, will be the Atlanta 
Chamber of Commerce luncheon at which one of 
the South’s best-known authorities on Human Re- 


lations, Dr. George D. Heaton, of Charlotte, North 
Carolina, will give the address, “HUMAN RELA- 
TIONS IN MERCHANDISING”. 

The Morning Session will begin at 9:30 a.m. 
with Grady A. Lee, President, Atlanta Retail Mer- 
chants’ Association, presiding. Dr. George M. 
Sparks, Director, will weleome the three hundred 
registrants expected. W. L. Stensgaard, President 
and Treasurer of W. L. Stensgaard and Associates, 
Inc., the largest merchandising consultant firm in 
the United States, will give the keynote address, 
ee YOUR SELLING EFFORTS IN 

(Continued on Page 12) 
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NATIONALLY-KNOWN RETAILERS TO 
TAKE PART IN CLINIC NOVEMBER 4TH 
(Continued from Page 10) 

Dr. Lloyd B. Raisty, Vice President of the 
Federal Reserve Bank of Atlanta, will give the 
“BUSINESS OUTLOOK FOR ’54”, and Dr. John 
W. Wingate, Professor of Retailing of the City 
College of New York, and author of many retailing 
textbooks, will speak on, “RETAILING TECH- 
NIQUES FOR ’54”. 

Business women of Atlanta will find a real 
treat in the talk entitled, “SELLING TO WOMEN 
IN A WOMAN’S WORLD” by Mrs. Virginia Mc- 
Cone, Director of Department Store Merchandising 
of the LADIES’ HOME JOURNAL. In her posi- 
tion with the LADIES’ HOME JOURNAL, Mrs. 
McCone has originated many highly successful pro- 
motions and programs which have made the maga- 
zine a potent factor in the retail business and she 
is particularly noted for her articles on “SELLING 
THE MAN-MADE FIBERS”, which have been 
hailed as making the finest contribution to retailing 
ever made by a magazine. 

The afternoon session, filled with talks on 
subjects of vital importance to retailers, will in- 
clude “THE THREE KNOWS THAT SPELL ‘YES’ 
IN RETAIL SELLING,” by Dr. Daniel J. James, 
Chairman, Sales and Sales Management, Atlanta 
Division, University of Georgia; “SIMPLIFIED 
SELLING AND SELF-SELECTION—THE KEY 
TO EASIER, FASTER, SELLING,” by Findley 
Williams, Manager, Store Planning and Display 
Department, Sears, Roebuck and Company, Chi- 
cago; “GOVERNMENT SERVICE TO _ RE- 
TAILERS”, by H. W. Ketchum, Assistant to Direc- 
tor, Office of Distribution, Business and Defense 
Services Administration, Department of Commerce, 
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Washington, D. C.; and a panel discussion under 
the direction of Virgil Milton, General Manager, 
Atlanta Retail Stores, Sears, Roebuck and Company 
on, “SUGGESTED METHODS OF IMPROVING 
RETAIL SELLING”. Included on this Panel are: 
Isadore Pizitz, President Louis Pizitz Dry Goods 
Co., Birmingham; Don G. Maffett, Anderson-Mc- 
Griff Co., Atlanta; John H. Hart, Vice President, 
Haverty Furniture Co.; Harry E. Guard, Manager, 
Henderson Furniture Co.; John W. Lander, Presi- 
dent, Lander Motors, Inc.; and Harris Dodd, Gen- 
eral Sales Manager, Colonial Stores, Inc. 

The day’s activities will culminate with a re- 
ception for the speakers sponsored by the Atlanta 
Woman’s Chamber of Commerce in the Stone Moun- 
tain Room of the Atlanta Division. 

The Planning Committee, with Grady A. Lee, 
Superintendent of Georgia Sterchi Stores, as Chair- 
man is composed of: Walter A. Thomas, Virgil 
Milton, J. Rawson Haverty, Howard Johnson, 
Robert S. Regenstein, Bob Shelly, Richard H. Rich, 
L. L. Austin, A. F. Bryant, Roy Ulrich, J. E. Fain, 
Miss Gertrude Stanford, Richard W. Florrid, Joseph 
G. Rowell, M. T. McClellan, Harry Guard, Miss Re- 
ginia Baird, Henry A. Maddox, Lloyd Antle, Stuart 
W. McFarland, and Wm. P. Layton. 

Atlanta groups cooperating with the Atlanta 
Division’s School of Business are: The Atlanta 
Chamber of Commerce, The Georgia Chain Store 
Council, The Atlanta Retail Merchants’ Association, 
Georgia Pharmaceutical Association, Atlanta 
Woman’s Chamber of Commerce, Building Material 
Merchants of Georgia, Atlanta Automobile Dealers 
Association, Atlanta Retail Food Dealers Associa- 
tion, Atlanta Retail Furniture Dealers Association, 
and The Georgia. Chapter, American Marketing 
Association. 
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